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PAST DUE
Tips for Handling Past Due Accounts 

Attorney Ken Hochstetler

For many small business owners, 
talking about accounts receivable is 
about as much fun as being stuck in a 
traffic jam on vacation. Although there 
are a few brave souls who truly enjoy 
collecting past due invoices, for many, 
it is simply a part of doing business 
that they would rather avoid. Because 
collecting past due invoices is not on 
most people’s list on how to have a 
good time, many business owners 
take the following approach:
Step One. Ignore any past due 
accounts.

“If you don’t acknowledge past due 
invoices they must not exist… right?” 

Step Two. Continue to ignore past 
due accounts with the hope that any 
past due invoices were simply 
overlooked.

“The check must be in the mail… 
hopefully.”

Step Three. Admit that there are past 
due invoices.

“How does this always happen?”
Step Four. Send a second copy of the 
past due invoice.

“After printing a second copy of the 
invoice, mutter something about how 

people need to pay their bills on 
time...”

Step Five. Stamp the second copy of 
the invoice with the red “past due” 
stamp and hope the party receiving 
the invoice can sense your frustration 
with sending a second invoice.

“That will teach them.”
Step Six. Realize the invoice is now 
more than 60 days past due and a 
phone call is required.
“But what if they get mad at me… for 

not paying what they owe me…”
Step Seven. Determine whether an 
employee or co-worker owes you a 
favor and request that they make the 
phone call for you. 
“They like you, that’s why I am having 

you call…”
Step Eight. Repeat.

“Why am I doing this again?”
If you own a business, you have 
probably been there, asked those 
questions, and made those rational. I 
have been there and I get it. No one 

wants to ta lk about accounts 
receivable. In fact, most businesses 
that I deal with will wait more than 90 
days before considering any action on 
a past due invoice. As many of you 
already know, the collection rates for 
accounts receivable over 90 days are 
bad. Those rates vary, but most 
studies would place the collection rate 
for 90-day past due accounts at under 
50%.
For most of you, this is not new 
information and it is likely you have 
seen the traditional recommendations 
on how to collect past due invoices. 
This may include a second copy of the 
invoice, a phone call or email, 
collection agents, small claims court, 
and sometimes hiring an attorney. To 
be clear, these ideas can be useful 
tools in ensuring that you get paid. 
However, I would like to propose some 
additional ideas on keeping your 
accounts receivable from having past 
due invoices. 
What I would like for you to consider is 
how you treat accounts receivable, 
be fore they become accounts 
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receivable. We find that surprisingly few businesses take this 
approach: 
Step One. Have the potential customer or client fill out a credit 
application. You would be surprised (or unsurprised) at how 
many businesses miss this crucial step. This step ensures that 
you have better legal rights if you need to pursue a past due 
invoice. There are several very important elements to this 
step. 
• Include the finance rate you will be charging if the invoice is 

paid late. In 2008, the Ohio Supreme Court ruled in Minister 
Farmers Coop. Exchange Co., Inc. v. Meyer, that a business 
can only charge an interest rate that is higher than the 
statutory rate if it is part of an agreed upon contract between 
the parties. 

• Request that the potential customer sign a personal 
guarantee as part of the credit application.  This insures the 
customer is personally liable even if his business fails. 

• Include a provision of where you would like to be able to 
pursue legal action if required. Although you may be doing 
business with a customer who is 500 miles away, you can 
ensure that you don’t have to go to them to get a judgment. 

Step Two. Contact the references from the credit application 
and use a credit rating service to determine the credit 
worthiness of the potential customer. Although this step can 
be more complicated, there are increasingly more service 
providers that can provide information on the potential 
customer and you can better determine whether you want to 
make the sale. 
Step Three. Make sure you have a written contract prior to 
making the sale. In some cases, the credit application can act 
as your contract. However, there are many situations in which 
the credit application does not provide enough details 
regarding the terms of the sale. As many of you already know, 
a dispute related to the terms of the sale can lead to an 
unpaid invoice. 
Step Four. Consider requesting a letter of credit from the 
potential customer’s bank. Although there are some potential 
customers who will not want to follow through with this 
request, this is yet another step to ensure that you receive 
your payment if the relationship does not work out. 
Step Five.  For smaller accounts, consider requesting that the 
potential customer pay by credit card. Although there are 
some small businesses that would rather not take credit card 
payments because of fees, remember that losing a small 
percentage of the overall sale is still better than not getting 
paid. 
As you can see, these options all happen prior to you ever 
making your first sale to the potential customer and that is the 

most important point. The best way to collect a past due 
invoice is to ensure you do not have a past due invoice and 
that happens by being proactive when setting up your 
accounts receivable. However, as any business will tell you, 
even following these five proactive steps will not always 
ensure that you will get paid and for that reason I am 
suggesting three more steps in case you are still waiting on 
that past due invoice. 
Step Six. Consider filing a lien. Although liens generally 
require the help of an attorney, they can be very useful in 
ensuring you receive your payment. Be aware that most liens 
must be filed within a short time period after the debt is due so 
don’t wait to contact an attorney if you would like to know if 
this is an option. 
Step Seven. Consider setting up a payment plan. Although 
this may seem obvious, many businesses will request 
payment multiple times and perhaps receive a few payments. 
However, as time goes by the customer stops sending in 
payments and the business slowly gets tired of hearing the 
same excuses. A potential solution is to have the customer 
sign a promissory note for the agreed upon debt. This can 
include interest and possibly collateral to ensure payment. In 
some situations, this can also be a cognovit note that allows 
you to avoid the litigation process to collect your money. 
Step Eight. Consider filing a lawsuit. There are some of you 
that may be surprised this is not higher on the list of options. 
Although litigation is generally an option, it can be expensive 
and time consuming for the business owner. However, 
depending on the circumstances and the amount of debt this 
can be a viable option. 
As you can see, managing accounts receivable requires both 
time and resources. However, in most situations, time and 
resources spent prior to making the first sale to the potential 
customer will ensure that you spend less time and resources 
chasing a past due invoice.

Attorney Ken Hochstetler
kh@thewhitelawoffice.com 

Small Business, Real Estate, & Life Planning Attorney
with White Law Office, Co.

mailto:kh@thewhitelawoffice.com
mailto:kh@thewhitelawoffice.com
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Every day, more than 1 million 
people become victims of cyber 
crime, according to a study by 
Symantec, a computer security 
software company. Businesses, both 
large and small, are increasingly 
reliant on the Internet for daily 
operations, creating attractive and 
potentially lucrative targets for cyber 
criminals.

With such heavy use of and reliance 
on computers and the Internet by 
both large and small organizations, 
protecting these resources has 
become increasingly important. 
Learning about cyber attacks and 
how to prevent them can help you 
protect your company from security 
breaches.

CYBER ATTACKS COMPROMISE YOUR 
COMPANY

Cyber attacks include many types of 
attempted or successful breaches of 
computer security. These threats 
come in different forms, including 
phishing, viruses, Trojans, key 
logging, spyware and spam. Once 
hackers have gained access to the 
c o m p u t e r s y s t e m , t h e y c a n 
accomplish any of several malicious 
goals, typically stealing information 
or financial assets, corrupting data 
or causing operational disruption or 
shut-down.

Both third parties and insiders can 
use a variety of techniques to carry 
out cyber attacks. These techniques 
range from highly sophisticated 
efforts to electronically circumvent 
network security or overwhelm 

webs i tes to more t rad i t iona l 
intelligence gathering and social 
engineering aimed at gaining 
network access.

Cyber attacks can result directly 
from deliberate actions of hackers, 
or attacks can be unintentionally 
faci l i tated by employees—for 
example, if they click on a malicious 
link.
A breach in cyber security can lead 
to unauthorized usage through 
tactics such as the following:

• Installing spyware that allows the 
hacker to track Internet activity and 
steal information and passwords

• Deceiving recipients of phishing 
emails into disclosing personal 
information

• Tricking recipients of spam email 
into giving hackers access to the 
computer system

• Instal l ing viruses that al low 
hackers to steal, corrupt or delete 
information or even crash the 
entire system

• Hijacking the company website 
and re rou t ing v is i to rs to a 
fraudulent look-alike site and 
subsequently stealing personal 
in fo rmat ion f rom c l ien ts o r 
consumers

Cyber attacks may also be carried 
out in a manner that does not 
requi re ga in ing unauthor ized 
access, such as denial-of-service 
attacks on websites in which the site 
is overloaded by the attacker and 
legitimate users are then denied 
access. 

SECURING YOUR COMPANY’S MOBILE 
DEVICES

Gone are the days when contact 
names and phone numbers were the 
most sensitive pieces of information 
on an employee’s phone. Now a 
smartphone or tablet can be used to 
gain access to anything from emails 
to stored passwords to proprietary 
company data. Depending on how 
your organizat ion uses such 
devices, unauthorized access to the 
information on a smartphone or 
tablet could be just as damaging as 
a data breach involving a more 
traditional computer system. 
The need for proper mobile device 
security is no different from the need 
for a well-protected computer 
network. According to computer 
security software company McAfee, 
cyber attacks on mobile devices 
increased by almost 600 percent 
from 2011 to 2012 with no signs of 

CYBER SECURITY

Karl Schlabach CLU®, ChFC®, CFP® 
kschlabach@hummelgrp.com

mailto:kschlabach@hummelgrp.com
mailto:kschlabach@hummelgrp.com
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slowing down. Untrusted app stores 
will continue to be a major source of 
mobile malware which drives traffic 
to these stores. This type of 
“malvertising” continues to grow 
quickly on mobile platforms. 
THE VULNERABLE BECOME THE 
VICTIMS

The majority of cyber criminals are 
indiscriminate when choosing their 
v i c t i m s . T h e D e p a r t m e n t o f 
Homeland Security (DHS) asserts 
that cyber criminals will target 
vulnerable computer systems 
regardless of whether the systems 
belong to a Fortune 500 company, a 
small business or a home user.

Cyber criminals look for weak spots 
and attack there, no matter how 
large or small the organization. 
Small businesses, for instance, are 
becoming a more attractive target as 
many larger companies tighten their 
cyber security. According to the 
industry experts, the cost of the 
average cyber attack on a small 
business is increasing exponentially 
and shows no signs of slowing 
down. Most small businesses don’t 
have that kind of money lying 
around, and as a result, nearly 60 
percent of the small businesses 
victimized by a cyber attack close 
permanently within six months of the 
attack. Many of these businesses 
p u t o f f m a k i n g n e c e s s a r y 
improvements to their cyber security 
protocols until it is too late because 
they fear the costs would be 
prohibitive.  

SIMPLE STEPS TO STAY SECURE

The DHS, which issues bulletins and 
alerts that provide information on 
potential cyber threats, has issued 

more than 5 ,000 a le r ts and 
advisories in a single year. With 
cyber at tacks posing such a 
prominent threat to your business, it 
is essential to create a plan to deal 
with this problem. Implementing and 
adhering to basic preventive and 
safety procedures will help protect 
your company from cyber threats.

Following are suggestions from a 
F e d e r a l C o m m u n i c a t i o n s 
Commission roundtable and the 
DHS’s Stop.Think.Connect. program 
for easily implemented security 
procedures to help ward off cyber 
cr iminals. These suggest ions 
include guidelines for the company 
as well as possible rules and 
procedures that can be shared with 
employees. 

SECURITY TIPS FOR THE COMPANY

• Install, use and regularly update 
ant i -v i rus and ant i -spyware 
software on all computers.

• Download and install software 
updates fo r your opera t ing 
systems and applications as they 
become available; if possible, 
choose the automatic update 
option.

• Change the manufacturer’s default 
passwords on all software.

• Use a firewall for your Internet 
connection.

• Regularly make backup copies of 
important business data.

• Control who can physically access 
your computers and other network 
components.

• Secure any Wi-Fi networks.

• Require individual user accounts 
for each employee.

• Limit employee access to data and 
information, and limit authority for 
software installation.

• Monitor, log and analyze all 
attempted and successful attacks 
on systems and networks.

• Establish a mobile device policy 
and keep them updated with the 
most current software and antivirus 
programs.

SECURITY TIPS FOR EMPLOYEES 

• U s e s t r o n g p a s s w o r d s ( a 
combination of uppercase and 
lowercase letters, numbers and 
special characters), change them 
regularly and never share them 
with anyone.

• Protect private information by not 
disclosing it unless necessary, and 
always verify the source if asked to 
input sensitive data for a website 
or email.

• Don’t open suspicious links and 
emails; an indication that the site is 
safe is if the URL begins with 
https://.

• Scan all external devices, such as 
USB flash drives, for viruses and 
malicious software (malware) 
before using the device.

Most importantly, stay informed 
about cyber security and continue to 
d iscuss In te rne t sa fe ty w i th 
employees.

DON’T LET IT HAPPEN TO YOUR 
COMPANY

According to the DHS, 96 percent of 
cyber security breaches could have 
been avoided with simple or 
intermediate controls. Strengthening 
passwords, installing anti-virus 
software and not opening suspicious 
emails and links are the first steps 
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toward cyber security. In addition to 
t h e l i s t e d t i p s , t h e F e d e r a l 
Communications Commission (FCC) 
provides a tool for small businesses 
that can create and save a custom 
cyber security plan for your company, 
choosing from a menu of expert 
advice to address your specific 
business needs and concerns. It can 
b e f o u n d a t w w w . f c c . g o v /
cyberplanner.  

Y O U R E M E R G I N G T E C H N O L O G Y 
PARTNER

A data breach could cripple your 
sma l l bus iness , cos t i ng you 
thousands or millions of dollars in 
lost sales and/or damages. Contact 
Hummel Group today. We have the 
tools necessary to ensure you have 
the proper coverage to protect your 
company against losses from cyber 
attacks.

This HR Insights is not intended to 
be exhaustive nor should any 

discussion or opinions be construed 
as professional advice.

© 2016 Zywave, Inc. All rights 
reserved.

https://www.fcc.gov/cyberplanner
https://www.fcc.gov/cyberplanner
https://www.fcc.gov/cyberplanner
https://www.fcc.gov/cyberplanner
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A Family Lawyer? 
Thomas D. White, Senior Partner

Most of our families have family doctors, 
dentists, chiropractors and other professionals. 
But why should a family have a lawyer? Most of 
us want to avoid lawyers and only hire one if 
absolutely needed.
Consider a few reasons your family would 
benefit from having a family lawyer:
1. A family lawyer who is familiar with your 

family’s situation saves time and money 
when you do need their services. They can 
see what has been going on with your 
business or property based upon what has 
happened in the past and respond to your needs more quickly with greater accuracy.

2. Because your family lawyer sees the big picture of trends in your business and community, he or 
she can give you regular advice that helps save in the long run. Benjamin Franklin wrote: “An 
ounce of prevention is worth a pound of cure.”

3. You know who to call and trust in an emergency. Part of life in our world is unforeseen 
occurrences. Having a relationship with a lawyer you trust saves you from thrashing about with 
trying to pick one if there is an emergency like: OSHA cites your business for violations, there is a 
death in the family that will affect property ownership, the Sheriff arrests one of your children, or 
someone doesn’t pay an invoice for your business and you really need that money. During an 
emergency you want to turn to a lawyer you already know and trust.

At White Law Office, we stress every day that we want to be lawyers who are worthy of your trust 
because of our integrity. We would appreciate the opportunity to become your family lawyer.

Trusted Experienced Local Leaders

White Law Office is trusted 
by its clients and the 

community as resource for 
individuals, families, and 

businesses.

With over 40 years of legal 
experience and a network 
of strategic partners, White 
Law Office’s team has the 

experience needed to make 
a difference.

With three locations 
covering the region 

(Millersburg, Woodsfield, 
and Cadiz) White Law 

Office is located to meet the 
needs of our local 

communities and have a 
regional impact.

White Law Office and its 
strategic partners are 

intentional in providing 
resources and solutions for 
our clients and communities 
that are designed to meet 

their needs.

White Law Office, Co.
Trust & Integrity
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WHERE ARE YOU HEADING?

STARTUPS: 
I HAVE A DREAM 
A great work starts out as a dream. 

How we can help: 
Business Planning 
Personal Asset Analysis 
Market Analysis 
Risk Analysis 
Executive Summary 
Investor/Lender Synopsis 
1, 3 & 5 Year Plans 
Team Building 
Entity Selection & Registration 
Licensing 
Operating Agreements 
By-Laws 
Buy-Sell Agreements 
Contracts 
Credit Applications 
Account Receivables 

Visionaries see things not as they are, but as 
they can be. They see opportunity where 
others don’t. We can help you build the plan 
to ensure your vision comes to fruition. 

ESTABLISHED BUSINESSES: 
I HAVE A VISION 
I need to know where I am now, so I can figure 
out how to get to the future I want. 

How we can help: 
Planning and Projections 
Expansion Analysis 
Market Comparison 
Risk Analysis 
Executive Summary 
Investor/Lender Synopsis 
1, 3 & 5 Year Plans 
Team Building 
Structure & Compliance 
Human Resources 
Corporate Books 
Internal & External Contracts 
Budgeting & Profit/Loss Analysis 
Efficiency Review 
Credit Applications 
Account Receivables 

Being good enough just isn’t good enough. 
Being the best takes refining what is, into what 
can be. Let us help you get to where you want 
to be.

WHERE IS YOUR 
BUSINESS GOING? 
Small Business Evaluation and Planning 
White Law Office, Co. has spent years 
building a team that can help you build 
your business into what you always 
wanted it to be. 

We understand. Running a business 
takes everything you have - and then 
some. Let our team help your team 
evaluate and plan for the future.  

You have a vision for the future. We have 
the team that can make it a reality.

kh@thewhitelawoffice.com | 330 231 1195 | 209 N Washington St, Millersburg
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The 3 Keys of 
Automated Follow 
Up 
by Jake Johnson 
There is one, simple concept that will revolutionize 
your small business. In fact, this one simple thing is so 
basic that you may be overlooking it completely—and 
that oversight is the source of almost all your sales 
and marketing problems. 

Are you ready for it? Follow up.

THE FACTS ON FOLLOW-UP 

In his ICON 17 keynote speech, Infusionsoft CEO 
Clate Mask shared some eye-opening statistics: 

• 44 percent of small business owners give up after 
one follow up with a prospect 

• 10 percent make more than three contacts with a 
prospect  
And yet: 

• 80 percent of sales close between the fifth and the 
12th contact 

Do the math and this means that 90 percent of small 
businesses are missing out on 80 percent of their 
closing opportunities. All because they don’t follow up 
consistently and effectively. 

SO WHY WON’T YOU FOLLOW UP? 

If you’re a small business, you already know the 
answer. You’re too busy to follow up.

Between all the hats you need to wear in a given day, 
following up with prospects can easily fall through the 
cracks, especially after you’ve already done so a 
couple times. You have to move onto the next thing. 

Beyond that, most systems out there to manually track 
your leads are cumbersome and inefficient. From 
Post-It Notes to spreadsheets, it can be difficult to 
keep up—especially when you’re on the go and out of 
pocket half the time. 

AUTOMATION + CRM IS THE BETTER WAY

This is where automation coupled with a CRM comes 
into play. 

Marketing automation allows you to create email 
campaigns that fire while you’re working on other 
aspects of your business based on actions taken by 
prospects in various parts of your digital marketing 
efforts. These can be personalized based on the 
context and can be used to nurture your prospects 
until they are ready to purchase. 

When you combine your automation with a CRM, you 
get even more benefits by making sure your leads’ 
activates are tracked and captured, as well as your 
interactions with them from anywhere on 

your team. Informed by your automation sequences, 
your CRM can score your leads and let you know 
which ones are ready for you to contact and go for the 
close. 

The best part is once you have these systems up and 
running, they work for you in the background, moving 
your leads down the sales funnel rather than letting 
them slip through the cracks. 

To receive our FREE EBOOK about creating Lead 
Magnets that Generate Real Results Text the word 

MAGNETS to 330.619.4497

For more information and to find out if Marketing 
Automation is a good fit for your company, contact the 

team at Total Fusion Media.

Total Fusion Media Group
330-737-1031

rob@totalfusionmedia.com

mailto:rob@totalfusionmedia.com
mailto:rob@totalfusionmedia.com
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At the heart of serving leadership 
is a point of view about the human 
person, namely, that people are 
your organizat ion’s greatest 
treasure. This point of view 
requires a change in the minds 
and hearts of leaders who are 
accustomed to thinking of their 
peop le as t oo l s ; even ou r 
accounting system labels people a 
“liability” on the balance sheet! The 
people who work for us are an 
asset, not a liability, and that is to 
say the very least.

Explore Each Person’s Strengths

One of the most important areas of 
knowledge about a person is 
knowledge about that person’s 
strengths. Strengths are those 
tasks that the person performs well 
and, importantly, loves doing. Both 
criteria—capability and passion—
must be present to call something 
a strength.
When people love what they are 
doing, they naturally give it their 
full energy and passion. The 
serving leader finds ways to match 
work with the people who love 
doing it and who do it very well.
[Tweet “The serving leader finds 
ways to match work with the 
people who love doing it.”]
Serving leaders explore each 
pe rson ’s s t reng ths by fi rs t 

observing what they do and by 
identifying what they do best 
without much support or coaching. 
The serving leader next carries on 
a series of conversations to 
identify what people love doing 
and what they would like to do 
more often.

Align Strengths with Team 
Responsibilities

The president and CEO of a 
lead ing prov ider o f c l in ica l 
information systems spoke to me 
recently about a human capital 
catastrophe that thankfully never 
happened. “Back in the small 
company days,” he started, “one of 
o u r e m p l o y e e s , B o b , w a s 
responsible for the software 
developers. On a daily and weekly 
basis, the developers would have 
to check in their code, and get 
feedback on what they were 
developing and how it worked with 
the system, and so on.”
“This was all a real drag on Bob, 
and initially we thought he just 
wasn’t management-level material. 
But, going through the strengths 
process, and rethinking the 
alignment of people onto teams, 
we found that Bob has a brilliant 
mind for software architecture, and 
an understanding of the macro 
market in terms of where the 

software should go and where the 
market is going.”
Freeing Bob from one role on the 
team in order to better position him 
to serve the company resulted in 
what the company now refers to as 
the “5.0 Release” of their new 
software platform, a breakthrough 
that positions the company for 10x 
growth in institutional customers.
It is essential that leaders and their 
team members identify each 
person’s strengths, and then 
match those individual strengths 
with the work to be done. At times, 
managers and executives might 
think of this process as “too soft.” 
Work, after all, is work, and people 
should dig deep and get the job 
done! It’s true that work is work, 
and everybody needs to dig deep. 
However, strengths are an asset 
that should not be wasted. 
Nowhere else in our disciplined 
operations would we jam misfit 
parts into our product. The small 
investment required to become 
expert at building on strengths 
r e p a y s t h e c o m p a n y a n d 
everybody involved many times 
over.

Promote Continuous Growth 
and Development

In Gallup’s seminal Q12 survey, 
w h i c h e x a m i n e s e m p l o y e e 

BUILDING ON STRENGTH: WHY MAKING 
OTHERS STRONGER MATTERS IN THE 

WORKPLACE 
Dr. John Stahl-Wert
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engagement in organizations, 
several of the Q12 (Twelve 
Questions) related powerfully to 
Building on Strength.

• Question 3: At work, do you have 
the opportunity to do what you do 
best?

• Question 6: Is there someone at 
work who encourages your 
development?

• Question 11: In the last six 
months, has someone at work 
ta l ked to you abou t your 
progress?

• Question 12: In the last year, 
have you had opportunities to 
learn and grow?

Identifying an employee’s current 
strengths is key to assuring they 
get “to do what they do best.” 
However, this work does not 
replace the need for continuous 
g r o w t h a n d d e v e l o p m e n t . 
Research shows that productive 
employee development focuses on 
b u i l d i n g o n s t r e n g t h s a n d 
promoting the discovery of new 
strengths for development.

“Identifying an employee’s 
current strengths is key to 

assuring they get ‘to do 
what they do best.'”

We do this, primarily, by building 
new opportunities and challenges 
into our employee’s work plan. 
This requires some stretch effort 
on the part of the employee. It can 
be work that the person has 

not performed in the past or 
additional responsibilities that 
require taking a strength to a 
higher level. An example of this 
type of growth would be enlisting 
the person as a coach or teacher 
of others.
At first, many people are reluctant 
to change—because of a fear of 
failure or reprimand—but with the 
right encouragement and support, 
the result of taking on and winning 
at a new challenge propels the 
p e r s o n t o n e w h e i g h t s o f 
performance and satisfaction. A 
less obvious benefit of continuous 
growth opportunities is seen in the 
longevity of employment enjoyed 
by organizations that do this well. 
Often, a star performer will leave 
an employer for a new assignment, 
not because they were unhappy 
with their employer or with their 
compensation, but because they 
wanted a new challenge.
Leaders and managers can build 
successful teams based on the 
strengths of their people, once 
they learn how to identify such 
s t reng ths—both a pe rson ’s 
competency  and  their passion. 
Teams then can be gathered by 
positioning each person into the 
s e r v i c e o f t h e o t h e r t e a m 
members, and all of them together 
in service to the goals and 
objectives they must achieve. 
Adding stretch assignments and 

growth goals into each person’s 
work plan promotes the continuous 
growth of your greatest assets, 
likely ensuring those greatest 
assets are on your team for many 
years to come.
Interested in having John Stahl-
Wert provide an exclusive Serving 
Leader Training experience for 
your company? Call Newton 
Institute at (724) 663-1617 or email 
John Chapman, john.chapman 
@newtoninstitute.com. 

John Stahl-Wert is co-author of the 
best-selling book “The Serving 

Leader”, and serves as President 
of Newton Institute.  Learn more at 

www.newtoninstitute.com

http://www.newtoninstitute.com
http://www.newtoninstitute.com
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Upcoming New Auctions 
SEPTEMBER 12TH - OCTOBER 14TH 

Kathryn E. Bixler Trust Auction                                                                                

Absolute Yoder Land Auction                                                                                                                             

Mid-Ohio Taxidermy Auction                                                                                                                                          

Kaufman Auction Center (Sugarcreek)                                                                                                                     

        Absolute Duplex Investment Property Auction - Massillon                                                                        

Absolute Holmes County Real Estate Auction                                                                                          

Muskingum County Land Auction                                                                

Coin Auction (Kaufman Auction House)                                                 

www.kaufmanauction.sale

Kaufman Realty & Auctions 

Fischer Real Estate Auction                                                                                           

Miller Farm Related Antique Auction - High Quality                                                                                                                                          

Yoder Chattel Auction                                                                                                       

Yoder Real Estate & Chattel Auction                                                                                    
                                        

Absolute Steiner Auction                                                                                                        

Heller Real Estate Auction - Berlin Area                                                                            

Yoder Real Estate Auction                                                                                                                       

Schlabach Real Estate & Chattel Auction                                                                 

Luke Real Estate & Chattel Auction                                                                                                                        

Keim Real Estate Auction                                                                                                                                      

OUR MISSION:OUR VISION:OUR VALUES:
Provide exceptional service in today’s 
market, while remaining grounded in 
our traditional values.

To lead our industry  
with professional and 
proven results.

Commitment  
and innovation,  
with integrity.

Belmont Co. Online Only Real Estate Auction

Hunting & Recreational Land Auction                                                                                                                                          

Rental Property Online Only Auction                                                                                                                                           
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Completely avoiding errors in public 
records is nearly impossible because 
buyers of commercial property have no 
control over a property’s past or a mistake 
that could have been made by those 
filing and recording these documents. 
And not all errors can be detected prior 
to closing. However, an Owner’s Policy 
of title insurance will help protect your 
ownership rights from errors and defects 
found in public records. This insurance may 
cover both the legal costs to defend your 
interests as well as certain losses sustained 
as a result of a covered title defect.

Although the commercial property you just purchased 
is new to you, it has a history, and sometimes, these 
histories can include unwanted baggage. During a 
real estate transaction’s closing process, a title search 
on the property is completed to determine whether 
there are title defects that can have an effect on the 
purchase. One common title issue buyers face when 
completing a title search is an error in public records. 
Humans aren’t error-free, and a clerical or filing error 
regarding your commercial property can have an 
effect on the deed and result in costs you may not 
have expected.

A title search is performed in order to determine 
if your property’s title is clear, as well as to find any 
mistakes that could have been made in public records. 
An example of an error that could be filed in public 
records is a description of the property that may 
appear to be accurate but isn’t, such as an incorrect 
statement of the square footage of the property or 
missing reservations, covenants and restrictions. If the 
actual legal characteristics of the property are different 
than what is listed on the documents, commercial 
buyers may run into issues with their neighboring 
property owners, the legal requirements associated 
with the use of the property, and many other problems.  

Improperly filed legal documents or mortgage 
releases mishandled by public records can also result 
in additional headaches for the buyers until these 
issues are resolved.

HOW TO AVOID 
ERRORS IN  
PUBLIC RECORDS

AN INDEPENDENT POLICY-ISSUING AGENT OF FIRST AMERICAN TITLE INSURANCE COMPANY
©2017 First American Financial Corporation and/or its affiliates. All rights reserved. NYSE: FAF

First American Title Insurance Company makes no express or implied warranty respecting the information presented and 
assumes no responsibility for errors or omissions.  First American, the eagle logo, First American Title, and firstam.com 
are registered trademarks or trademarks of First American Financial Corporation and/or its affiliates.

AMD: 03/2017

HOW ERRORS IN PUBLIC RECORDS 
CAN AFFECT YOUR COMMERCIAL 
PROPERTY’S TITLE

209 North Washington Street
Millersburg, OH 44654
O:  330-439-2071 | F: 888-711-9210
www.walnutridgetitle.com
orders@thewhitelawoffice.com

Walnut Ridge Title
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HOW TO 
FIGHT 

(NOT AVOID) 
ADVERSITY 

It’s natural to want to avoid adversity. 
Life would be easier, right, if we just 
didn’t have so many problems/
challenges/issues? But, avoiding all 
adversity would actually impede your 
ability to grow, to learn, to live!

So, instead of avoiding adversity, we 
need to fight it. We need to fight 
THROUGH adversity, so we can come 
out on the other side better because 
of the experience.

In a recent Sandler President’s Club 
training session, we discussed 12 
ways to fight adversity:
1. Don’t waste time feeling sorry for 
yourself.  Wallowing in self-pity only 
distracts you from what you should be 
focused on. You have a choice: to feel 
sorry for yourself or to figure out how 
to deal with the adversity and move 
on.

2. Don’t shy away from change. We 
often see change as adversity. Rather 
than taking that approach, look at 
change as an opportunity for growth, a 
chance to learn something new.

3. Don’t focus on things you can’t 
control – focus on what you can 
DO. Adversity often comes in the form 
of things you can’t control. Recognize 
those as out of your control and 
release them from your mind. Ask 
yourself: What can I do about this? 
We can’t change the weather, but we 
can choose to wear a coat if it’s going 

to snow or leave the layers at home in 
the middle of summer.

4. Don’t worry about pleasing 
everyone.  Actor and comedian Bill 
Cosby once said, “I don’t know the 
key to success, but the key to failure 
is t ry ing to please everyone.” 
Adversity sometimes comes from the 
people we work or live with, and we 
get anxious or worry about making 
everyone happy. Stop worrying about 
pleasing everyone…it’s a surefire path 
to failure.

5 . D o n ’ t f e a r c a l c u l a t e d 
risks.  There’s a difference between 
“Let it ride” risk and calculated risk. All 
r isk does not necessary equal 
adversity. Prepare for what’s ahead. 
Do the research. Weight your options. 
And then take calculated risks.

6. Don’t dwell on the past. Although 
many of us wish we could go back 
and change something in our past – 
personal or professional – it’s 100 
percent not an option. The same goes 
for the future; worrying about the 
future is just as useless as dwelling on 
the past. The only thing you can truly 

control is this very moment, so focus 
on RIGHT NOW.

7. Don’t make the same mistakes 
over and over again.  Without 
dwelling on the past, we can still learn 
from our past mistakes and the 
mistakes of others. By uncovering the 
cause of the mistake, we can then 
address that cause and make 
changes to ensure it doesn’t happen 
again.
8 . D o n ’ t r e s e n t o t h e r s ’ 
successes.  “He’s so lucky.” “I wish I 
was as successful as her.” “He only 
got there because of his family’s 
money.” I could go on and on. There’s 
no need to resent the success of 
others. Instead, examine their 
successes and learn from them.
9. Don’t give up after the first 
failure. We all know the stories of the 
many failures of those we now know 
to be extremely successful – Thomas 
Edison and his 10,000 attempts 
before inventing the light bulb, Michael 
Jordan not making the high school 
basketball team, J.K Rowling (of Harry 
Potter fame) getting rejected by more 
than 10 publishers, and more. Don’t 



�15

give up; something great is on the other 
side of your adversity.

10. Don’t fear alone time. Alone time is 
often when your best work comes out. 
Alone time allows you to focus without 
distraction. Alone time is best for 
strategic-type work that requires longer 
periods of focused energy. Take 
advantage of alone time, don’t fear it.
11. Don’t think the world owes you 
anything.  Call it “entitlement.” Call it 
“justification.” Call it whatever you want, 
but don’t fall for it. No one owes you 
anything.
1 2 . D o n ’ t e x p e c t i m m e d i a t e 
results.  We often believe we’re facing 
adversity when something doesn’t 
happen within the expected time frame 
we had in our mind. Hardly anything 
happens immediately, so understand 
that things take time, change takes time, 
and results take time.

“When everything seems to be 
going against you, remember that 
the airplane takes off against the 
wind, not with it.” – Henry Ford

When we look at adversity as something 
to avoid, we miss out on the chance to 
learn from the difficult experiences we 
go through. Think back to a time when 
you faced adversity. Can you see now 
that what you thought you’d never get 
through, you in fact did get through, and 
you came out a better, stronger, smarter 
person?

Interested in learning more? How you 
perceive adversity can affect your 

performance. If you need help dealing 
with adversity in your career, please give 

us a call at 330-231-0998 or send an 
email to jordan.mullet@sandler.com

Contents of this article are based on  "13 
Things Mentally Strong People Don't 

Do," author Amy Morin

Jordan Mullet

Jordan helps business owners & 
entrepreneurs who are concerned with 
the lack of results in their sales efforts, 
frustrated with longer and longer sales 
cycles and disappointed because of 
shrinking margins due to a number of 
roadblocks.  He specializes in sales 
training, sales management training, 
client development and business 
coaching. His clients tend to be small/
medium local businesses, ranging 
from solo entrepreneurs to growing 
companies with large sales teams. 
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Business Leader’s Workshop
DEVELOPING A HIGH-PERFORMANCE SALES TEAM

Is your sales team working hard but with frustrating results? 
It’s time to toughen up your sales team to maximize their potential.

Overcome sales mediocrity and get results in 2017.

September

13th
breakfast
8:00 am - 8:30 am 

workshop
8:30 am - 10:30 am 

The Ruby Group
an authorized 

Sandler Training center
3480 West Market St

Suite 102
Akron, OH 44333

location

Attendees will...

• Develop tools to become
mentally and emotionally
tough

• Learn how to break free of
negative sales stereotypes

• Discover the incredible cost
of sales mediocrity

• Explore counter-intuitive
sales concepts

• Understand a system for
selling that will differentiate
you from your competition

Register online or contact us:
330-231-0998 | jordan.mullet@sandler.com

www.therubygroup.sandler.com/BLW

This workshop is designed to provide leaders and executives 
with a systematic approach to selling to improves closing ratios.

Sell more, more often, more easily.
Reserve your complimentary seat for this workshop.
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Premier Recruitment 
and Talent 

Acquisition Services 
About Us

Since 1998, ResourceOne and its 
Recruiters have been leaders in 
the Recruitment industry for clients 
ac ross mu l t i p l e i ndus t r i es . 
Recruiting coast-to-coast, we offer 
personalized services to our 
clients to help find them their next 
Great Hire by delivering superior 
candidates!

We Source Superior Candidates.
We recognize our clients are 
extremely busy, and get the fact 
that it is quality over quantity. We 
source our candidates with a 
variety of methods, and ensure 
that when you need Top Talent, 
ResourceOne and its nationwide 
network of extraordinary recruiters 
will go above and beyond to find 
premier candidates for your 
openings. Your success is our 
success! 

We Build Relationships.
We have lea rned the bes t 
relationships exist where there is a 
connection. This includes a 
connection between ResourceOne 
and our clients; a connection 
between ResourceOne and our 
candidates; and ultimately a 
connection between our Clients 
and our Candidates throughout the 
hiring process and long after hire. 
We work hard to build and 
maintain these connections with all 
of your hiring needs.

THE RESOURCEONE ADVANTAGE:
We know there are other recruiting agencies you can consider when trying to find talent for your organization’s 
needs, but ResourceOne International is the leader in this space. The following are just some of the reasons you 
should turn to ResourceOne for your placement needs:

Vast Industry Experience – Most members of our nationwide recruiting team have held Executive-level 
positions with HR / Operations / Recruiting in the Hospitality / Executive Search industries… We get it!
Offices Nationwide – With regional offices across the Country, we are truly tapped into the top talent 
nationwide, as well as regionally.
Save Time & Money – With many direct & indirect costs associated with staff managed searches, our firm 
will save you a significant amount on costs and tasks that take staff away from regular job duties. Our process 
will also save you time on recruiting, which equals money!
Our Promise – We will never send a candidate that doesn’t meet the primary skills you outline, or isn’t willing 
to accept the salary you specify, and we will always offer at least a 3-month guarantee policy on any hire 
Range of Candidate Sourcing – Using numerous resources to conduct each search represents one of our 
greatest assets. Our proprietary database alone houses thousands of active professionals seeking new 
opportunities. We will only deliver candidates who meet your desired skills.
Comprehensive Screening & Assessment – We utilize a variety of screening tools to maximize each 
candidate’s potential for success and assure they are truly qualified to join your team.  We provide in-depth 
analysis of each client’s position specifications with a dedicated “Value” focus on assessing and interviewing 
candidates fit with the position.
Exceptional Reputation – Our reputation and client references will speak for themselves. We will never 
cross the lines of confidentiality or trust. A complete dedication to exceptional customer service.

Why Choose ResourceOne International?

For More Information Contact:
 Pete Doan, Partner & Executive Recruiter

pdoan@r1recruitment.com
330.987.1848

www.r1recruitment.com

mailto:pdoan@r1recruitment.com
http://www.r1recruitment.com
mailto:pdoan@r1recruitment.com
http://www.r1recruitment.com
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One of Cassel Bear’s 
primary services 
is designing and 
developing custom 
websites for our 

clients. The expertise, attention 
to content, and deep knowledge 
of our designers, developers, 
writers, and strategists mean 
that off-the-shelf templates or 
self-service website builders 
just don’t measure up to a site 
that’s designed specifically for 
your unique business. There 
are few things more effective 
at communicating your brand’s 
identity, your products/services, 
or your mission to the world 
than a carefully planned and 
well-designed website.

Over the last several years, 
however, the web has changed 
a lot, and it’s moving faster now 
than ever before. The explosion 
of mobile device use means 
that responsive design is no 
longer a luxury but a baseline 
necessity; the growth of web-
friendly typography means that, 
as designers, we now have more 
control over the nuances of how 
a website looks; the prevalence 
of detailed analytics means 
that decisions about design and 
strategy can be made on hard 
facts, not guesswork; lastly, 
what a website actually does 
has, by and large, become fairly 
consistent from site to site. 
All of these factors combine to 

How the increasing standardization of 
the web allows everyone to focus on the 

things that actually matter

to Create
Value

MATT MARKIEWICZ
Web Designer at Cassel Bear

Using the Web
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client that walks through the 
door. Numerous studies of web 
users have shown that familiar 
patterns lead to longer sessions, 
meaning that by utilizing a 
tried and true menu pattern 
instead of a wacky new solution, 
your site’s users are less likely 
to get confused and leave 
your site. In addition to the 
increased engagement, using 
a standard navigation pattern 
is much easier for our team to 
implement.

These types of reliable, tested, 
and industry standard patterns 
are the building blocks we 
use when sketching out a site. 
With tried and true blocks 
in place, we can then focus 
energy towards achieving the 
goals of the site, such as higher 
user engagement on mobile 
devices, driving more traffic to 
a particular product, or figuring 
out why people aren’t reading 
your blog. 

MATT MARKIEWICZ
Matt brings over ten years of web and 
interaction design experience to Cassel 
Bear, where his blend of creativity and 
pragmatism balances a client’s goals 
with clear, user-focused design.  
! matthew@casselbear.com

AN INCREASING 
NUMBER OF TOOLS 

FOR BUILDING SITES IS 
MAKING WEB DESIGN 
AND  DEVELOPMENT 
EASIER, BUT - MORE 

THAN EVER - THE SITE’S 
SUCCESS DEPENDS 
ON AN ENHANCED 
UNDERSTANDING 
OF TECHNOLOGY, 

MARKETING STRATEGY, 
AND USER BEHAVIOR.

Finding solutions to these 
goals can deliver real, tangible 
value for you in a way that 
focusing primarily on design 
and aesthetics never will. When 
we pay appropriate attention 
to questions of strategy and 
function, the end result is more 
likely to be a website that goes 
beyond being a digital brochure. 
Instead, it can function as the 
first link in a connection between 
you and your next customer.

So when you start thinking 
about revamping your website, 
go beyond thinking about what 
colors you like or what photos 
you want on the homepage. 
Consider the business problem 
you want to solve, the desired 
outcome you want a user to 
reach, or the product sales you 
want to increase. Those are the 
hard questions to answer, the 
hard problems to solve, and just 
the type of challenge that we love 
at Cassel Bear. form a bit of a contradiction: 

An increasing number of tools 
for building sites is making 
web design and  development 
easier, but - more than ever - 
the site’s success depends on 
an enhanced understanding of 
technology, marketing strategy, 
and user behavior.

The exciting thing about this 
shift, for a designer, is that it 
means the easy problems have 
effectively been solved, allowing 
us to focus on the more complex 
strategic questions our clients 
bring to us. No longer do we 
need to reinvent a contact 
form, the main navigation, 
or a photo gallery for every 

Cassel Bear is a marketing, strategy, 
and design firm based in Canton, Ohio.  
For more, visit casselbear.com.
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Natural Resources 
(Water) 

Payroll Services 

Collections 

 

Energy Law  
(Oil & Gas and 
Alternative Energy) 

HOW WE CAN HELP YOU.

When it comes to establishing your com-
pany’s payroll system, we can handle every 
last detail. Through a strategic partnership 
with multiple business support service 
providers, White Law Office is equipped 
to set up your payroll, deduct and pay 
applicable taxes, and manage your human 
resources needs seamlessly.  

You want to provide the best product or 
service your business has to offer without 
the unpleasant and time-consuming task 
of settling your customers’ past-due bills. 
We help keep your customer relationship 
intact by handling debt-collection respect-
fully yet firmly and efficiently, allowing 
you to focus on what you truly enjoy—
building a successful business.

Whether you have questions about your 
new or existing oil or gas lease, or you want 
to fully understand the regulations about 
generating solar, wind or other alternative 
energy sources, we have the answers and 
the solid experience to make the most of 
the resources available to you. 

Rights concerning standing timber and 
flowing water sources are not always clear. 
White Law Office will explain those rights 
in easy-to-understand terms and negotiate 
on your behalf to determine the maximum 
value of your property’s resources.

Estate Planning & 
Elder Law
 

Mediation  

 

Real Estate & Title 
 

Domestic Relations 
 
 

 
Conflict happens in life. How well you 
handle it determines how your personal 
and business relationships function.  
White Law Office acts as a neutral party  
to come to a fair, respectful dialogue- 
based agreement. 

 
Whether your children are taking their 
first steps, or your grandchildren are 
leaving for their freshman year of college, 
we’re here to guide you in making the  
best decisions about distributing your 
assets and planning for the future. 

Whether you are selling, buying or 
investigating property, our partnership 
with ACS Title and Closing Services 
allows us to fully explain the title and 
mineral interest to the property and  
bring you the highest quality title work 
around, with the added flexibility of 
performing the closing at our office,  
your work or your home.

During a time when you need it most, our 
knowledgable and understanding family  
law team will walk you through the legal 
process in a way that not only protects you 
and your family, but remains professional 
and respectful to everyone involved.

Negotiation
 
 

Contracts & 
Agreements

Civil Litigation 
 

Business Startup and  
Maintenance 
 

Criminal Defense 
 
 

Unscrupulous negotiators sometimes play on clients’ emotions to get what they want. 
White Law Office believes negotiation is both an art and a science. Our team uses a  
cool-headed approach to reach a fair settlement. 

Clear agreements preserve valued relation-
ships. We pay attention to the details, 
crafting contracts that accurately reflect 
your intentions and protect your interests.

Owning and operating a small business is 
rewarding, but the managing details can 
steal your joy. We cover all the bases, from 
determining your business’s best legal 
form and creating appropriate bylaws, to 
establishing and sourcing every detail of 
your Human Resources needs, all in a way 
that legally and ethically protects you and 
your small business dream. 

Being faced with a criminal suit can be 
overwhelming and complicated. Our 
defense team is fully equipped to analyze 
your case, thanks to an in-house private 
investigator, a detail-oriented staff, and 
more than 50 years of experience within 
the criminal justice system. 

Our goal is to keep your civil litigation just 
that—civil. With our in-depth expertise 
and strong commitment to community, 
we strive to settle civil suits fairly, with 
honesty and integrity. 

ABOUT US
At White Law Office, our philosophy is “We’re Better Together.” That’s 
because we believe in working closely with clients to achieve fair outcomes 
through ethical, peaceable interaction. We not only work in this community, 
we live here, so we fully understand and appreciate the unique nature 
of our rural culture, making us well-suited to meet our clients’ individual 
legal needs. Each of our three experienced attorneys are backed by an 
in-house private investigator and knowledgable support staff. We’re prepared 
to walk with you through everything from the fine details of business 
startup and maintenance to the difficult circumstances of civil litigation 
and criminal defense. 

White Law Office was founded in 2010 by retired Holmes County Common 
Pleas Judge, Thomas D. White, Esq., with the mission of meeting the 
growing legal needs of the local and regional community. With the renewed 
interest in oil and gas, a thriving litigation and mediation practice, and the 
solid reputation the White family has established throughout five decades 
of living and working in Holmes County, the law office has since expanded 
from one lawyer and clerk to four lawyers, two paralegals, an administrative 
assistant, a business consultant, a title examiner and abstractor, an in-house 
HR advisor, and a seasonal intern, all dedicated to serving the interests of 
local landowners. White Law office has made a strong commitment to this 
community, and we work hard every day to not just be a law office, but 
your law office. 

ENDORSEMENTS
I appreciate how easy it is to deal with White Law Office. I’m a simple guy, 
and I appreciate how they break down legal terms into straightforward 
language I can understand. Their community seminars for small businesses, 
landowners, and farmers have been very informative. I’m glad I can rely on 
them for pretty much anything and everything, from setting up contracts 
and payroll to handling my legal problems. 

!Stephen Miller 
Miller Log Homes, Lakeville, Ohio. 

There aren’t a lot of attorneys I would call “friend,” but White Law Office 
is out to help people. They’re concerned about making sure people are 
treated right, and they do it with a courteous, down home, door-is-always-
open attitude. They’re just good people, and, yes, I consider them friends. 

!Steve Fender 
Fender’s Fish Hatchery and Ageless Iron, LLC.

How Can We Help You?
White Law Office, Co. 

209 N Washington Street 
Millersburg, Ohio 44654 

330.231.1195 
contactus@thewhitelawoffice.com
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Natural Resources 
(Water) 

Payroll Services 

Collections 

 

Energy Law  
(Oil & Gas and 
Alternative Energy) 

HOW WE CAN HELP YOU.

When it comes to establishing your com-
pany’s payroll system, we can handle every 
last detail. Through a strategic partnership 
with multiple business support service 
providers, White Law Office is equipped 
to set up your payroll, deduct and pay 
applicable taxes, and manage your human 
resources needs seamlessly.  

You want to provide the best product or 
service your business has to offer without 
the unpleasant and time-consuming task 
of settling your customers’ past-due bills. 
We help keep your customer relationship 
intact by handling debt-collection respect-
fully yet firmly and efficiently, allowing 
you to focus on what you truly enjoy—
building a successful business.

Whether you have questions about your 
new or existing oil or gas lease, or you want 
to fully understand the regulations about 
generating solar, wind or other alternative 
energy sources, we have the answers and 
the solid experience to make the most of 
the resources available to you. 

Rights concerning standing timber and 
flowing water sources are not always clear. 
White Law Office will explain those rights 
in easy-to-understand terms and negotiate 
on your behalf to determine the maximum 
value of your property’s resources.

Estate Planning & 
Elder Law
 

Mediation  

 

Real Estate & Title 
 

Domestic Relations 
 
 

 
Conflict happens in life. How well you 
handle it determines how your personal 
and business relationships function.  
White Law Office acts as a neutral party  
to come to a fair, respectful dialogue- 
based agreement. 

 
Whether your children are taking their 
first steps, or your grandchildren are 
leaving for their freshman year of college, 
we’re here to guide you in making the  
best decisions about distributing your 
assets and planning for the future. 

Whether you are selling, buying or 
investigating property, our partnership 
with ACS Title and Closing Services 
allows us to fully explain the title and 
mineral interest to the property and  
bring you the highest quality title work 
around, with the added flexibility of 
performing the closing at our office,  
your work or your home.

During a time when you need it most, our 
knowledgable and understanding family  
law team will walk you through the legal 
process in a way that not only protects you 
and your family, but remains professional 
and respectful to everyone involved.

Negotiation
 
 

Contracts & 
Agreements

Civil Litigation 
 

Business Startup and  
Maintenance 
 

Criminal Defense 
 
 

Unscrupulous negotiators sometimes play on clients’ emotions to get what they want. 
White Law Office believes negotiation is both an art and a science. Our team uses a  
cool-headed approach to reach a fair settlement. 

Clear agreements preserve valued relation-
ships. We pay attention to the details, 
crafting contracts that accurately reflect 
your intentions and protect your interests.

Owning and operating a small business is 
rewarding, but the managing details can 
steal your joy. We cover all the bases, from 
determining your business’s best legal 
form and creating appropriate bylaws, to 
establishing and sourcing every detail of 
your Human Resources needs, all in a way 
that legally and ethically protects you and 
your small business dream. 

Being faced with a criminal suit can be 
overwhelming and complicated. Our 
defense team is fully equipped to analyze 
your case, thanks to an in-house private 
investigator, a detail-oriented staff, and 
more than 50 years of experience within 
the criminal justice system. 

Our goal is to keep your civil litigation just 
that—civil. With our in-depth expertise 
and strong commitment to community, 
we strive to settle civil suits fairly, with 
honesty and integrity. 

ABOUT US
At White Law Office, our philosophy is “We’re Better Together.” That’s 
because we believe in working closely with clients to achieve fair outcomes 
through ethical, peaceable interaction. We not only work in this community, 
we live here, so we fully understand and appreciate the unique nature 
of our rural culture, making us well-suited to meet our clients’ individual 
legal needs. Each of our three experienced attorneys are backed by an 
in-house private investigator and knowledgable support staff. We’re prepared 
to walk with you through everything from the fine details of business 
startup and maintenance to the difficult circumstances of civil litigation 
and criminal defense. 

White Law Office was founded in 2010 by retired Holmes County Common 
Pleas Judge, Thomas D. White, Esq., with the mission of meeting the 
growing legal needs of the local and regional community. With the renewed 
interest in oil and gas, a thriving litigation and mediation practice, and the 
solid reputation the White family has established throughout five decades 
of living and working in Holmes County, the law office has since expanded 
from one lawyer and clerk to four lawyers, two paralegals, an administrative 
assistant, a business consultant, a title examiner and abstractor, an in-house 
HR advisor, and a seasonal intern, all dedicated to serving the interests of 
local landowners. White Law office has made a strong commitment to this 
community, and we work hard every day to not just be a law office, but 
your law office. 

ENDORSEMENTS
I appreciate how easy it is to deal with White Law Office. I’m a simple guy, 
and I appreciate how they break down legal terms into straightforward 
language I can understand. Their community seminars for small businesses, 
landowners, and farmers have been very informative. I’m glad I can rely on 
them for pretty much anything and everything, from setting up contracts 
and payroll to handling my legal problems. 

!Stephen Miller 
Miller Log Homes, Lakeville, Ohio. 

There aren’t a lot of attorneys I would call “friend,” but White Law Office 
is out to help people. They’re concerned about making sure people are 
treated right, and they do it with a courteous, down home, door-is-always-
open attitude. They’re just good people, and, yes, I consider them friends. 

!Steve Fender 
Fender’s Fish Hatchery and Ageless Iron, LLC.
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“HOLMES COUNTY CREEKS” 
Word Search

WHITE LAW OFFICE, CO. 

209 N WASHINGTON ST
MILLERSBURG, OHIO 44654
330.231.1195

107 W COURT ST
WOODSFIELD, OHIO 43793

740.472.1681
168 E MARKET ST

CADIZ, OHIO 43907
740.942.8244

WWW.THEWHITELAWOFFICE.COM

http://www.thewhitelawoffice.com
http://www.thewhitelawoffice.com
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HOW CAN WE HELP YOU?
Tear out {or print} this page and check mark how White Law Office,

or any of the contributors, can help you?

I would like to talk with someone about updating my operating agreement and business legal 
structure.

I would like to talk with someone about transitioning my business to the next generation.

I would like to talk with someone about training my sales and marketing team.

I would like to talk with someone about automating my marketing.

I would like to talk with someone about leadership training.

I would like to talk with someone about making sure my assets and property transfer to the next 
generation.

I would like to talk with someone about a buy sell agreement for my family business or with my 
partners.

I would like to talk with someone about buying or selling residential or commercial property.

I would like to talk with someone about protecting my business from risks and liability.

I would like to talk with someone about recruiting individuals to fill key roles in my business.

I would like to talk with someone about building a team of experts to advise my business.

I would like to talk with someone about having hard discussions with my family about the family 
owned business.

I would like to talk with someone about personality type and emotional intelligence training for 
myself and my small business.

I would like to talk with someone about building a caring culture inside my business.

I would like to talk with someone about financial options for my small business and/or how to 
manage my cash.

I would like to talk with someone about setting up a new small business.

I would like to talk with someone about how to retain employees.

I would like to talk with someone about                                                                                           

Name:  E-mail: 

Address:  Phone: 
Mail this to: 209 North Washington Street, Millersburg, Ohio 44654

Fax this to: 888.711.9210
Email this to: contactus@thewhitelawoffice.com
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